ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiodbnkn
AVTAYWVIOTIKOTNTAS

NA MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H emxeipnon IANANT EMENAYTIKH IKE nou €dpeUsl oTnv nepipepeia ATTIKAG evrTaxdnke otn dpdaon «EpyaAegiobnkn
AvTaywvioTIKOTNTac» npolnoAoyiopoUu 400 ekaTt. Eupw. H dpdaon oroxevel otn BEATIWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl MNOAU HIKPWV E€MIXEIPNOEWY, €nevOdUovVTAC OTOV NAPAYWYIKO EKOUYXPOVIOWO TOUC, TNV UIOBETNON
ouoTNNATWYV Tunonoinong & nioronoinong, kabwg kal o€ branding kar yn@iakn npoBoAn.

O 0OuvoAIKOG nNpoUnoAoyIoNOG TNG enévduong €ivar 150.000,00€ ek Twv omnoiwv n dnuoaia dandavn avepxeTal O€
75.000,00€ kal ouyxpnuartodoTeital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIpNHATIKO OXEDI0 NOU EYKPIONKE NPoG XpnHaTodoTnon kai uAonoisgital, nepiAagpavel enevdUoEIg
OTIG NAPAKATW KATNYOPIEG:

v'MnxavnuaTta - EEonAiouog

v'Juokeuaoia - ETikeTa — Branding

v'Wnoeiakn MpoBoAn

v'MigBoAoyIkO kKOoTOC epyalopevmwy (VEO NPOowWIKO)

MEow TNG CUHHETOXNAG OTN ApAon, N ENIXEipnonN NETUXE:

v BeATiwon TNG avTaywvioTikOTNTAG TNG

v au&non TngG kepdoPopiag TnG

v’ gvioxuon TnG eEwOTPEPEIAC

v/ ENEKTAON TNG Ayopdc UE TN NPOOHBNKN VEWV NPOIOVTWV & UNNPECIOV
v €Eao@aAion uwnAOTEPNG NOIOTNTAG NPOidvTa & UNNPEDIEC

v au&non TnG napaywyikoTnTac & BeATimon AsiToupyikwv d1adikaoiwv
v’ gvioxuan TNG €NIXEIpNHATIKOTNTAG

v dnuioupyia / diaTApnaon NoIoTIKWV BECEWV £pyaaiag

Me Tn cupBoAn Tou EMAVEK evioxUBnke n enixeipnon ano@EpovTac opeAN TNV avTaywvioTIKOTNTA TNG XWPAC KAbwc

KAl TNV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwaon NMPOrPAMMATQN ETNA, TX & EKT avantu§n - epyaocia - aAAnAyyun

S A EIAIKH YMHPEZIAAIAXEIPIZHE EMAVEK
Eupwnaiko Tapelo
Mepipepelakng Avantuéng

Me th ocuyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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